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ORGANIZER
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The China (Shenzhen) International Brand Underwear Fair (SIUF), approved by the Ministry of Commerce of the Peo-
ple's Republic of China, is an annual lingerie industry event hosted by the Guangdong Textile Association and Shenzhen
Shengshi Jiuzhou Exhibition Co., Ltd., and organized by the Shenzhen Underwear Association, Informa Markets and Shen-
zhen Shengshi Jiuzhou Exhibition Co., Ltd. The exhibition showcases new products, technologies, trends and applications
of the lingerie industry worldwide and strives to create a professional exchange platform integrating business negotiation,
international communication and brand display for lingerie manufacturers and the entire supply chain.
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With the vision of "co-construction, co-sharing, ' "'

co-existence and co-win, creating a global lingerie '

ecosystem", SIUF has been carefully cultivated for 20
years and has become the world's largest and most AERRFER
: o . ) BUYER CLUB
influential industry value service platform. For its 20th

anniversary, SIUF covering new business forms such
as intimate fashion brands, cross-border fashion, new
retail e-commerce, live-streaming of best-selling
products, and production and manufacturing. Relying
on the exhibition resources and advantages of the REINRIES
supply chain and all-channel, it will create a compre-
hensive exhibition for exhibitors and professional ¢
visitors covering all channels. At the same time, it will AN / EALa

host the U30 Global Lingerie Industry Summit, the § o
China International Underwear Forum, the Golden
Dudou Award Ceremony, the Best Intimate Apparel
Design Awards (BIDA, formerly “The Charm of Orien-
tal"), the finals of the SIUF International Supermodel
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the new trends of global lingerie fashion. < w ' BIDAI‘;T:E!EéﬁEﬁﬁiQi‘i’*%

Best Intimate Apparel Design Awards

Contest, and nearly 80 brand fashion shows, leading
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OUTLOOK AND OPPORTUNITIES OF THE INTIMATE INDUSTRY IN VIETNAM

HEITE 2024 £ GDP 1BIHE 7.09%, A3 GDP £9 4700 %7t, BFLMCENE A, ERENE, 1BFEK
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Vietnam's GDP grew by 7.09% in 2024, with a per capita GDP of approximately $4,700, placing it in the first tier globally.
Within ASEAN, it has long maintained a leading growth rate, which underscores Vietnam's rising profile as the "New Tiger
of Asia" and enhances its voice in international trade and geo-economics.
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Vietnam is the world's second-largest exporter of textiles, and underwear is a key segment of its textile and garment
industry. Driven by both export manufacturing and domestic consumption, Vietnam's underwear market is showing strong
growth prospects. With Vietnam's rapid economic expansion, its fashion market is expected to reach $3.5 billion by 2025,
with an annual growth rate of around 9%-10%. As an important category, underwear will see significant growth.

At LiEFEEHTE?

WHY VIETNAM?

HORED: R ERE S BERAF

Export-driven: Supply chain advantages and policy dividends.

B RESRETINERNE, BETEREXHRK
XU, HORF 58,
Core advantage: Leveraging free trade agreements with European

and American markets, Vietnam enjoys low or zero tariff treat-
ment, giving it strong export competitiveness.

it ERRHNESHES, BRERET KENDESH
BIBHITH,
Industrial role: Amid the restructuring of the global supply chain,

Vietnam has taken over a large number of orders transferred from
China and other regions.
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Ties with China: Approximately 80% of Vietnam's textile raw mate-
rials rely on imports, with China being the largest supplier.
Chinese enterprises can optimize their global layout by establish-
ing factories in Vietnam or exporting raw materials, utilizing Viet-
nam's role as a "transit springboard".

F1iHEE: WHARSmEAES

Domestic consumption: Market upgrading and brand emergence.

BRAR: THEHEBEETRMEMINEERE M LK. SFEE S H .
Demand upgrading: Female consumers' demands have shifted from basic functions to personalization, comfort, and
fashion.



BB BEESEXRRERA, EmEMRFRERENXRRE,
E-commerce support: The penetration rate of e-commerce is rising rapidly, serving as a key channel for brands to
reach young consumers.

s+ mARUEES: 5130, &1 D2C Fk# Coolmate 7£ 2024 £ E IR 170 FE W, HitRIRAGEE 10 125
TR MAE”, B R L HHENEN.

Rise of local brands: For example, local D2C brand Coolmate sold nearly 1.7 million pairs of underwear in 2024 and
plans to become a "$1 billion unicorn", demonstrating the vitality of the local market.

A ,7E 2025 FHBARKEF, G 70% BEFEHEANEETHARTELS R RIRNERNE &R,
Furthermore, at the 2025 Vietnam Underwear Exhibition, nearly 70% of exhibitors expressed their desire to enter the
Vietnamese market to expand into new business areas and acquire new customer networks.

2025 AKRES

ANALYSIS OF SIUF VIETNAM 2025

LZRERS VISITORS FROM SIUF VIETNAM 2025
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Over the three-day run of the 2025 SIUF Vietnam, 35 countries and regions attended the event. These regions include
Vietnam, India, Indonesia, South Korea, Japan, the United States, Singapore, Italy, Thailand, Cambodia, Malaysia, the
United Kingdom, the Philippines, Myanmar, France, Spain, Australia, Germany, Mexico, Brazil, Mongolia, Slovakia, Argenti-
na, the Netherlands, Egypt, Lebanon, Norway, Portugal, Saudi Arabia, Kuwait, Mauritius, Colombia, Sweden, China and
Hong Kong Special Administrative Region, the Macao Special Administrative Region and Taiwan Region of China.

In addition, more than 20 buyer groups from associations, special markets and enterprises also visited the exhibition. All
of them found their preferred exhibitors at the show and gained good results.
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SOME WELL-KNOWN BRANDS PARTICIPATING IN SIUF VIETNAM 2025

7 @it t

TRIUMPH(vietnam). GILIMEX INDUSTRIAL PARK
CORPORATION. MAS HOLDINGS. PERRY ELLIS.
GUKATO. INJOY CO., LTD. MENALINGERIE. CONG TY
TNHH DET MAY THIEN AN, FEMME FIT. MYM BEAU-
TY. BRARINI LINGERIE. KaSa ‘s House. NHU KY
COLLECTION. ANH KHOA UNDERWEAR. ENOWS.
PANDEMOS. AKUNDERWEAR. Hoa Hiep Co Ltd . Gia
Nguyen HD. HOAHIEP COLTD. ITAS GLOBAL
GROUP. Anh Khoa Production.. TONG KHO Si O
LOT ANH LONG. DO TAP YOGA. CONG TY TNHH
CONFIDENCE GROUP %

7 mERAS

ROSALEIGH.WILD VIOLETS (Z£E) .
CURVIE LINGERIE (8% %) . DEEP DIVE.
FINIX TRADING Z. BUJNOWICZ (& =) .
ROUNDERBUM () .M GLOBAL.INC. &

SIUF#ERs 2025 ERE
GROUP DELEGATION IN SIUF VIETNAM 2025

7 RE.SREIE. VR, JFRR.

DUO CAT PTE. LTD.. BEPU. MELIORA INTERNATION-
AL CO., LTD.. PENN ASIA. SULTRY SECRETS. CV
GLOBAL MITRA. MELIORA INTERNATIONAL CO.,LT-
D.PT AIXINDONESIA JAYA. GRAHA. PT MULTI LARIS
JAYA SUKSES. CV. JAYA ABADI. CV MULIA ABADI. CV
MITRA SUKSS. CV KARYA BERSAMA. CV SINAR
LESTARI &

7 EftERRE

EMERGING INTIMATE BRAND PROJECT. SAINARA
APPAREL LIMITED. V SHAPES MOULDERS. ZERO-
KAATA. OPAPA APPARELS. SIARAM ‘S INTERNA-
TIONAL. SUSHIL ENTERPRISES. MOLDING TEX S.A.
(PFI#RIE) . LUMIERAS (RATESHIE) %

thaE RRERTHIHENE o[ |
VITAS HrESRARENS Chg Tan Binh #A5BATH# A AIX RETERRRE
AGTEK tAEBAHRERFESHANS Chd An bong SAERATH R AR TRIUMPH ERFHARA
FinnCham =" A& Chg Pai Quang Minh CHANTELLE XX EH
Japan Lingerie Stylist Association BT A BA™ SON KIM f£&H
AFRTTHhE #7BA7 Chd Soai Kinh Lam 1% VINAFICO £ &H]
FREILLER Unichain fX%&E

Ha Nam K&H
BOM Sister 1X&H

BATXEIZHHY 256 (IEFHIT T RENRIG, 97.93% HWERWEBHHMBERM MERTRENE, #d 9 MERRT T
BELEREM,53.21% KL FILE T HFHAE,51.03% EHK=ET S1FITE,

We conducted random interviews with 256 on-site buyers. Among them, 97.93% expressed interest in the exhibited prod-
ucts and brands, over 90% stated they would return for the next edition, 53.21% found new suppliers, and 51.03% secured
cooperative orders.



17Uk2E5 VISITOR PROFILE

RSSO

mhgeN-% £ Brand enterprise-online

& 7=1i& /0em/Odm manufacturing/ Oem/ Odm
RIRFT/ 475/ K 7 Agents/ Dealers/ Wholesalers
R¥H/EHE Raw materials/ Fabrics/ Textiles
2L -4T Brand enterprise-offline
HEO/BBAT

Import and export/ Trading companies

B A ARIHIE TAE R/ A
Fashion institutes/ Designer studios/ Individuals

17 ELERMRSS Industry supporting services
AR/ IS/ TR AL

Media/ Associations/ Universities/ Research institutes
FE$/SLARITIFE Chain/ Physical stores

%V ii5 Professional market

WEE/AD/EE
Domestic e-commerce/ Content/ Live broadcast

B/ B &/ I POy A it =
Supermarkets/ Department stores/ Shopping

BEREETa/RSHE/ER
Cross-border e-commerce platform /
Service provider/ Seller

HNEER Franchisees
Mcn /kol
ALBEEA/ TS

Community group purchase/ WeChat business
Hfth Others

EEE

Managemen

RW/EF
Procurement/ buyer

HE/MIAEHE
Sales/ marketing
FRFR AR

Research/ design

EE/NMEER/ G REE

Shop owner/ individual owner

i mE R/

Product management/ planning

EFFIE/TE
Manufacturing/ technology

B/ AR BB EE

E-commerces/ short video/ live broadcast/ operation

REREERE
Quality control

Hit
Others

I 27.7%
I 16.2%

I 10.2%
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. 1.5%

. 1.4%

H 0.8%
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m 0.8%
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I 33%

I 16%

I 13.1%

I 10.9%
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I 5.7%

4%

— 3.5%

. 1.3%

I 5.2%

ERRIE (8853 )
BUYER FEEDBACK
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NTERNATH BAND UNDERWEAR FAIR

SAARA FU w

Chairman of Finncham South China Jil

Finncham South China
BFERER

Saara Fu (Chairman)

NAOMI RANITA

Asia Influencer X
SRAEE

Naomi Ranita

PERKIE

NTIMATE APPAREL CULTURE WEF’

%21 GPE (T EfiRom

HE 215t CHINA (SHENZHEN ONAL BRAND UNDERWEAR
o\

NAOKO NAKANE

03/25-273

Japan Lingerie Stylist Association
BARKigitmhs
Naoko Nakane (EE{E)
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BUSINESS MATCHING

BEE4% EXHIBITORS FROM SIUF VIETNAM 2025

2025 EFHEAKREEREHERESIT 250 Kidk, 380 MRIEBE, WARKHHBMEERREL, GIE&
2%, 1EPH. AASK. BRE. B, LXK AGTEK HAEFEMHH R IRERN H h & HREVIFRIHARK Maya DIY
Sewing Community RN FEEIRTX, SREWVHERZBHEBEREIHEOMIAT.

At 2025 SIUF Vietnam, there are a total of 250 enterprises and 380 brands from China and Vietnam participating. All
of them are high-quality enterprises in the underwear market supply chain, including well-known ones such as Jasan,
Huayang, Lily underwear, Juyitang, Bangjie, Huamei, as well as eco-friendly new materials brought by The Ho Chi
Minh City Textile and Garment - Fashion Association, and a hand-sewing demonstration area presented by the Maya
DIY Sewing Community. Exhibitors in SIUF Vietnam 2025 have shown their confidence and recognition of their first
appearance at the Exhibition.



BHEZ5I EXHIBITOR PROFILE

X} Bra

A#E Underpaints

RIBRR/EERE Loungewear/ Nightwear
{#8 Thermal

5 E(K/R B YE Shapewear/ Legging

¥R Socks W 6%

B/ Yoga mmmm 6%

125} Lightoutdoor mmmm 5%

SKE/D AR Swimwear W 4%
JF¥/E# Raw material/ Textile Wl 3%
MRS Equipment ] 1%
BE&REBE/ EXHIBIT PURPOSE

WEMIBER
Collecting market information
SN/ RERR
Finding suppliers/ Sourcing material
IHIER
Finding new customers
FHEHT7
Expanding into new markets
TR
Introducing new products
SHEEKE/NER
Finding partners/ Franchise opportunities
NESTR/EEKEEHRR
Maintaining connections with partners/ Customers
FILITER

Receiving purchase orders

BRI (&85 )
EXHIBITOR FEEDBACK

‘Q E Lei Yangyong '
| Founder

GUANGDONG HUAYANG l_f'
UNDERWEAR CO.LTD I },/

< Suharsh Chandna
Business Development Head

' JASAN TEXTILE & DYEING
* (VIETNAM)CO.LTD

I 6 1%
I 58
I 30%

I 19%

I 4%

I 39.52%
——— 36.46%
I 34.51%
—— 33.01%
—— 30.65%
I 29.25%
I 2 7.95%

——19.74%

4

~“& Cheng Lingshuang
" | Sales Manager

'] ZHEJIANG LILY UNDERWEAR
CO.LTD

&M “EEXRRENNS, RITARBS
FEMAR N Hi1H 2R RIZLORIIRS IR
R—MEtR. £FEIHE, BFEUETT
FRo”

f22%: “FikA SIUF RIET —MEENZRT
&, EET R R S IR EDSITEN
RPTUESRAY, MAFFRREERLILER
=, UERITESS.”

M3 “HRIEASATHREERIFE HE,
BAXEZHINERSRE, BBEFKR+5AR.
RRBEMNFRRIEX— I THFRIESEH
&, BB LS,

Our company continues to place great
importance on this. We also aim to bring
our most robust services-including R&D,
production, and sales-to the vietnamese
market.

As i mentioned, we are here to showcase
our capabilities- what we are capable of
doing- in seamless and intimates and
active wear and sports wear. And i believe
siuf has provided a great platform connect-
ing different people. It’ s not only the
brands; it’ s also we can look at what
market is offering.

The exhibition here in Ho Chi Minh City has
been excellent. Even though this is our first
year participating, the experience has been
very positive. Moving forward, we hope
that in this new and emerging market, we
can build new connections and develop
future business opportunities. Thanks.
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EXHIBITORS IN SIUF VIETNAM 2025
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[FIHA;EEN THE CONCURRENT EVENTS

[FIRAILIE & 5 SR EC ¥t CONFERENCES & BUSINESS MATCHING

ER=HES, SIFEERUFENANR BN A AN ERH:
Looking back on the three-day exhibition, SIUF Vietnam Show has
achieved all-round value delivery through a rich content matrix:

\| MAC
OPENING CEREMONY

L
International .
‘' Vietnam Children b
Baby and ) |

Maternity P
‘ndustry Fai

DAY 1
RESKRUMAEE, Bd2RARES. TEEHREREN, BEEL
I 5&imER

It focused on the globalization strategy. Through the global underwear
summit, keynote speeches and business matching sessions, it estab-
lished a professional and high-end tone.

DAY 2

AR, RS REAR. TIHFE. AiREY, RMAX
58I HENTFERR

It deepened industrial connections. Covering women's health public
welfare, market insights and strategic signings, it demonstrated the
platform's characteristics of attaching equal importance to humanity

and business.

DAY 3
K TikTok S EHANREK, REKFUTAEN I SIEROEZE
BN

Represented by the tiktok practical special session, it highlighted the
direct driving force of digital tools for business growth.
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DIGITAL MARKETING }
Facebook | TikTok

LinkedIn

TR TR
PROFESSIONAL MEDIA
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SIUF VIETNAM 2026
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B{IEE EXHIBITS

LA 2

Bra

& mg

Maternity &
Nursing
Underwear

TF T4

T-shirt

YAR-£:
Children's
Cloths

D WREH

Accessories

¥ manx

Shapewear

M D&k
Girls'
Underwear

& wF
Socks

Bk
Fabric &
Material

O saligt
Mechanical
Equipment

& maeR
Functional
Underwear

& W

Underpants

2 s

Swimsuit

@ &
Lace

2 mxigit
Design

BE{I#I4EEIE BOOTH SIZE & CONFIGURATION

RAIAME O KATHE (3X3), B2FO
Booth size: 9 sqm standard booth (3 x 3), single opening

Mi&: AR 26,800 7t / #rd (AHIM)
HIEHHA: 2026 £F9 8 30H
Price: RMB 26,800 / standard booth (tax included)
Deadline: September 30, 2026

B{iific & BOOTH CONFIGURATION

O 1ERREH
(& 115 0.75 KIEF A 2 1BiTH)

1 Information counter (0.75mH) & 2 Folding chairs
@2 £ITE (BBERH)
2 F.Tubes (white light)
® 1 BT (HBEREA)
1 Spotlight (yellow light)
@ 1 1 HRHREE (5 RI5,RRATHE 600 F)

M ®REERR
Medical
Underwear

S RER

Home wear

W

Beachwear

R #ig

Embroidery

B msen

Mannequin

WHOHMEFOE: AR 2,500 5T

& sEERR
Sports
Underwear

& Ex

Pajamas

oA REE
House
Slippers

§ TEa
Lace

oo falk

NuBra

O meemx

O

D

Extra fee for double opening: RMB 2,500

Thermal
Underwear

E

Towel

Zhik
Yarn

1 5Amp Socket (max 600W)

® 1 MHIRR

1 Waste basket

®2 % 1kK¥xiE

2 runs of 1m System Fabric Rod
@ s

Carpet

COMPANY NAME

No.

1800

500

\

|
I
| ‘ Panel size:
| | lesoLx2330H)

=5

|




SIUF] SIUF VIETNAM 2026
viernam | SIUF A ERRM S RIGIERE S
2026

>

enir
Viegram

7B
INDUSTRY NEWS

(@) 4 @SIUF OFFICIAL
EM: WWW.SIUFVIETNAM.COM

SR & Exhibitor Contact |
i£/\E Joy Chen

FHl Mobile: (86)137 2865 0796
Email: Joy.Chen@informa.com



