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ORGANIZER

FE (R) EFFRERRE (SIUF) R AREERSEHuE, TRESANS. HYIMmEtHUNREEIR
2EED, FImRRThS, RESERRER. RIMEENREERATRDNFERKR T ES, Bk
FBAINIRF AR, RN, FESNERA, HENNRRERIR E = TSR ARk,
FRaZR R R A— AT R A,

The China (Shenzhen) International Brand Underwear Fair (SIUF), approved by the Ministry of Commerce of the Peo-
ple's Republic of China, is an annual lingerie industry event hosted by the Guangdong Textile Association and Shenzhen
Shengshi Jiuzhou Exhibition Co., Ltd., and organized by the Shenzhen Underwear Association, Informa Markets and Shen-
zhen Shengshi Jiuzhou Exhibition Co., Ltd. The exhibition showcases new products, technologies, trends and applications
of the lingerie industry worldwide and strives to create a professional exchange platform integrating business negotiation,
international communication and brand display for lingerie manufacturers and the entire supply chain.

SIUF ihimf M - H= - H4 - HER, g2
BARESE" R, 820598 0Es, HEE
frmhE AR ER A REEMERFIN DA T L
INMERSFE. SIUF S ThEERK, SEEMSRT
B, BRI, HEEEE, BRES. £rHs
SIS, KIERSFFRRANNE, SREFRNL
B, A—RER. BIMXTESRENGSHERE
=. FEEED U30 2Emi=ligs, FERK
5. SAUEZELELEE. BIDA ERESRIFZT
A (B BHEA" ) . SIUF EfFBEARMNARS
RURE, IF 80 IZEhEATHAREE, SIMEHN
RESERRAETES.

With the vision of "co-construction, co-sharing,
co-existence and co-win, creating a global lingerie
ecosystem", SIUF has been carefully cultivated for 20
years and has become the world's largest and most
influential industry value service platform. For its 20th
anniversary, SIUF covering new business forms such
as intimate fashion brands, cross-border fashion, new
retail e-commerce, live-streaming of best-selling
products, and production and manufacturing. Relying
on the exhibition resources and advantages of the
supply chain and all-channel, it will create a compre-
hensive exhibition for exhibitors and professional
visitors covering all channels. At the same time, it will
host the U30 Global Lingerie Industry Summit, the
China International Underwear Forum, the Golden
Dudou Award Ceremony, the Best Intimate Apparel
Design Awards (BIDA, formerly “The Charm of Orien-
tal"), the finals of the SIUF International Supermodel
Contest, and nearly 80 brand fashion shows, leading

GOLDEN DUDOU

the new trends of global lingerie fashion. p ; ' .
g g \ . BIDAEIRFIS BRIH&ITAE

Best Intimate Apparel Design Awards

A

FASHION SHOW

i .
SIUFERREEIR A
SIUF INTERNATIONAL SUPERMODEL CONTEST

it
OPENING SHOW
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OUTLOOK AND OPPORTUNITIES OF THE INTIMATE INDUSTRY IN VIETNAM

FEFITE 2024 5F GDP GEX 7.09%, AY GDP £94700 355, BTEEEENE—HIA, EREAEE, Bk
HAZ A5, MRBAMmIEn "R AR, EERRR SIS ERENEEX,
Vietnam's GDP grew by 7.09% in 2024, with a per capita GDP of approximately $4,700, placing it in the first tier globally.
Within ASEAN, it has long maintained a leading growth rate, which underscores Vietnam's rising profile as the "New Tiger
of Asia" and enhances its voice in international trade and geo-economics.

HERLKE_AGARHAE, AREESGAREIHNEZES, MRAmizESESOSEALE

ZANELRS), FEIIHEMANEIKATR. MREEFREEK, Tts 2025 &, MRk 35 1255T, HE
KA 9%-10% £, ARIFAEERS, BKEE.
Vietnam is the world's second-largest exporter of textiles, and underwear is a key segment of its textile and garment
industry. Driven by both export manufacturing and domestic consumption, Vietnam's underwear market is showing strong
growth prospects. With Vietnam's rapid economic expansion, its fashion market is expected to reach $3.5 billion by 2025,
with an annual growth rate of around 9%-10%. As an important category, underwear will see significant growth.

At ziEFEREhHE?

WHY VIETNAM?

HEIKE: RS SHERIF]

Export-driven: Supply chain advantages and policy dividends.

B EESKETZIBERINE, MR =2RXHE
TXFHE, HORFE.

Core advantage: Leveraging free trade agreements with European
and American markets, Vietnam enjoys low or zero tariff treat-
ment, giving it strong export competitiveness.

PRl ELIRHNEERT, MRRE T KENRESIE
RN,

Industrial role: Amid the restructuring of the global supply chain,
Vietnam has taken over a large number of orders transferred from
China and other regions.

S5hEBRER: MRl 80% MEEHKEIAD, FEERXK
MR, shEFEdEIR sitRe, FIRE "R A
B EERARE,

Ties with China: Approximately 80% of Vietnam's textile raw mate-
rials rely on imports, with China being the largest supplier.
Chinese enterprises can optimize their global layout by establish-
ing factories in Vietnam or exporting raw materials, utilizing Viet-
nam's role as a "transit springboard".

REHE: HHFRSREEE

Domestic consumption: Market upgrading and brand emergence.

BRI LEHBERRKNETIIRERER ML, FFEMShE.
Demand upgrading: Female consumers' demands have shifted from basic functions to personalization, comfort, and
fashion.



FEEEND: EESERREET, ERENEREEERERE,
E-commerce support: The penetration rate of e-commerce is rising rapidly, serving as a key channel for brands to
reach young consumers.

AR FIg0, A+ D2C & Coolmate 1E 2024 SEEEHIT 170 FEHE, FtRIREER 10 125
TR AT | BRHALTIEANES.

Rise of local brands: For example, local D2C brand Coolmate sold nearly 1.7 million pairs of underwear in 2024 and
plans to become a "$1 billion unicorn", demonstrating the vitality of the local market.

ME, £ 2025 FHEEAKRET, Bk 70% REFEENURTHIAERIMIWLSS St RENEHAIE RS,

Furthermore, at the 2025 Vietnam Underwear Exhibition, nearly 70% of exhibitors expressed their desire to enter the
Vietnamese market to expand into new business areas and acquire new customer networks.

2025 8RR RED

ANALYSIS OF SIUF VIETNAM 2025
SESRERS VISITORS FROM SIUF VIETNAM 2025

2025 FHFEMARE 3 REIHEXRE 35 MNERMXAILRENS, B5F: @, BE. e, mFh. BA. 5.

K. BAF. &=E. sufEE. DRAT. NE. HER. @8, AE mEF. AR, EE. =S BA &4, g
Hre. PRREE. = KK, REWM. . BT, M RER. BEXE SOHT. RE PERERGR. FEX
BT 20 ZMhs / i / VEIRERIGIS, tiESrEIIFEEsERIanER, Bakwk®!
Over the three-day run of the 2025 SIUF Vietnam, 35 countries and regions attended the event. These regions include
Vietnam, India, Indonesia, South Korea, Japan, the United States, Singapore, Italy, Thailand, Cambodia, Malaysia, the
United Kingdom, the Philippines, Myanmar, France, Spain, Australia, Germany, Mexico, Brazil, Mongolia, Slovakia, Argenti-
na, the Netherlands, Egypt, Lebanon, Norway, Portugal, Saudi Arabia, Kuwait, Mauritius, Colombia, Sweden, China and
Hong Kong Special Administrative Region, the Macao Special Administrative Region and Taiwan Region of China.

In addition, more than 20 buyer groups from associations, special markets and enterprises also visited the exhibition. All
of them found their preferred exhibitors at the show and gained good results.
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SOME WELL-KNOWN BRANDS PARTICIPATING IN SIUF VIETNAM 2025

HRFL

TRIUMPH(vietnam). GILIMEX INDUSTRIAL PARK
CORPORATION, MAS HOLDINGS. PERRY ELLIS,
GUKATO, INJOY CO, LTD, MENALINGERIE, CONG TY
TNHH DET MAY THIEN AN, FEMME FIT. MYM BEAU-
TY. BRARINI LINGERIE. KaSa ‘s House. NHU KY
COLLECTION, ANH KHOA UNDERWEAR, ENOWS,
PANDEMOS, AKUNDERWEAR, Hoa Hiep CoLtd . Gia
Nguyen HD. HOAHIEP COLTD. ITAS GLOBAL
GROUP, Anh Khoa Production . TONG KHO si pO
LOT ANH LONG. DO TAP YOGA. CONG TY TNHH
CONFIDENCE GROUP £

ERER: BE
ROSALEIGH, WILD VIOLETS (3= .
CURVIE LINGERIE (#/&%) . DEEP DIVE,
FINIX TRADING Z. BUINOWICZ (=) .
ROUNDERBUM (3E)) . M GLOBALINC. &

SIUF#iR 2025 EZE]
GROUP DELEGATION IN SIUF VIETNAM 2025

SCAVI “rgmphi  SONOMmoSe CHANTELLE UNIchain EEE®

RE. DREIL. PR, FEE. MK

DUO CAT PTE. LTD., BEPU, MELIORA INTERNATION-
AL CO., LTD.. PENN ASIA_ SULTRY SECRETS, CV
GLOBAL MITRA, MELIORA INTERNATIONAL CO.LT-
D. PTAIX INDONESIAJAYA, GRAHA, PT MULTI LARIS
JAYA SUKSES, CV.JAYA ABADI, CV MULIAABADI, CV
MITRA SUKSS. CV KARYA BERSAMA. CV SINAR
LESTARI &

HittE R

EMERGING INTIMATE BRAND PROJECT. SAINARA
APPAREL LIMITED, V SHAPES MOULDERS. ZERO-
KAATA., OPAPA APPARELS. SIARAM 'S INTERNA-
TIONAL. SUSHIL ENTERPRISES., MOLDING TEX S.A.
(FIAREE) . LUMIERAS (T&FEraimB) &

ubras SOREX

Charmante
P08 © mencwrison N mivoxs rwineack  Cote d'Solell HO0N SHSON
wow @) @ D Mo MOl S nekid T
th<Bl R&RARHIEENE BIvE
VITAS B RIRAS Cho Tan Binh &AL AIX FRESERAERH
AGTEK tAEBAIRERIS SEHRINS Chy An Dong tERBHRRTIA TRIUMPH EZ75{KH
FinnCham =" FREe Chg Dai Quang Minh CHANTELLE {X£H
Japan Lingerie Stylist Association HAEBAT A BETA SON KIM f{Z=E
BApmxigitinh e AT Cho Sodi Kinh Lam 3% VINAFICO X251
FREILEN Unichain 1t
Ha Nam XZRH
BOM Sister (XZFH]

FATTENART 256 (LT THENIRTT, 97.93% AL RHANEMFIRAERTESGR, Bl 9 BRLRFR T
[BESEREM, 53.21% HIEFRILEI THMHRER, 51.03% ER=£T&IFTHE,

We conducted random interviews with 256 on-site buyers. Among them, 97.93% expressed interest in the exhibited prod-
ucts and brands, over 90% stated they would return for the next edition, 53.21% found new suppliers, and 51.03% secured
cooperative orders.



FER{TIHFY VISITOR PROFILE
Fhal-£5  Brand enterprise-online I 27.7%

f
!
| 4E774Ii& /Oem/Odm manufacturing/ Oem/ Odm I 16.2%

I {IER /2 7/ &R Agents/ Dealers/ Wholesalers 71 M 10.2%
JR¥}/Ei#EL Raw materials/ Fabrics/ Textiles FY1 FY1  84%

|
I RgEIL -2 Brand enterprise-offline [T M 7.5 %

HHEO/BBNE i
Import and export/ Trading companies IS 6.1%
B /AR IEZ/ANA

Fashion institutes/ Designer studios/ Individuals —3.9%
I {TFEEEMRSS Industry supporting services mmmmE 3.2%
l WK/ e/ B/ RHING
| Media/ Associations/ Universities/ Research institutes
I SESH/SCYRI I Chain/ Physical stores B 2.2%
i % Professional market W 1.7%
I BN/ NS/ EE
|
I
|

. 24%

9
Domestic e-commerce/ Content/ Live broadcast - lyrco

/A R/ L/t i
Supermarkets/ Department stores/ Shopping ™8 1.5%
IR A/RSH/ER

Cross-border e-commerce platform / gy 14%

| Service provider/ Seller o
fINBE7 Franchisees L1 (i

Mcn /kol M 0.8%
BN/ A

Community group purchase/ WeChat business

I
|
! Eifth Others MM 3.5%

SESRER(S JOB POSITION

BEE
|
Management 33%
RM/EF
=————
Procurement/ buyer 16%
HE/MIHEH N
. I
Sales/ marketing 13.1%
FEREAR AR 5
- I
Research/ design 10.9%
JEE/MEER/ ARER
Shop owner/ individual owner 7 4%
M ETR/ X e
Product management/ planning 0
&EFEfliE/ T2
Manufacturing/ technology — 4%
R/ B/ e - g
E-commerces/ short video/ live broadcast/ operation 3.5%
RERRERE -
Quality control 1.3%
Hith
Others 2%

LRRIG (885 )
BUYER FEEDBACK

PENES

a7t AL, CLETURE W

B | %21 RPE(

| - AR FAIR { mEz EHZHEN

A&

OMAL BRAND UNDERWEAR

7\ LS
|

g e -

Finncham South China

| BErmEe

. Saara Fu (Chairman)

Asia Influencer X
B3R

Naomi Ranita

Japan Lingerie Stylist Association
BFAKigitHne
Naoko Nakane(EEXE)
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BUSINESS MATCHING

Company Name E . ; wmEn 8 L ;
oul . Niche / REmR i e
pssh i ntry S Category e — T Rt
g Ca, g OEM
Golden Steppe Sor Kim Fashion Jorrt Sock
mEA L e
Group (GSG) - USASEE]  Street wear MBifF oot [ e AR
TIDEMRKT PP Graup %, B DOTE, WHE DI OEM/ODMAAIE
Semperit Singapore  T-shirt / clothing/Fabric ey NN, WX gmﬂg’www
" i Forest Vietriam Joint a1 &
SN BRi/m Stock Company FHREE (MM TRIER  hOEMIODMLATS
; i i ' i TR
UltraSolid S ;?;]';:fe ;‘?ﬁ;?:{;:s cloths /Fabric :g:;‘mnmmmuw RN/ COMEET
W AR - AFRUHEOETHS
: Mal-
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EfER4> EXHIBITORS FROM SIUF VIETNAM 2025

2025 FBrFAREERE T HRE
By, PR, PEER. BRARE. HN. LR AGTEK SRR IRERRT HinS

it 250 Kbl 380 PMmhESRE, HWHRKRIHHATHIRE LY, FE&
TSRASIMAHZHIAR Maya DIY
Sewing Community #3RFFEIRRK, SREWERSIEHERFAHE ORI,

At 2025 SIUF Vietnam, there are a total of 250 enterprises and 380 brands from China and Vietnam participating. All
of them are high-quality enterprises in the underwear market supply chain, including well-known ones such as Jasan,
Huayang, Lily underwear, Juyitang, Bangjie, Huamei, as well as eco-friendly new materials brought by The Ho Chi
Minh City Textile and Garment - Fashion Association, and a hand-sewing demonstration area presented by the Maya
DIY Sewing Community. Exhibitors in SIUF Vietnam 2025 have shown their confidence and recognition of their first
appearance at the Exhibition.



FEA3255 EXHIBITOR PROFILE

3Z[9 Bra
A# Underpaints

I 61%
iR 54%

RIEIR/EER Loungewear/ Nightwear I 309

{RBE Thermal

WK/ EEYE Shapewear/ Legging
#RER Socks

Eaf)/H0 Yoga

B4 Lightoutdoor M 59%

6%
LW

FKEE/DREIR Swimwear EEEE 4%
JEEL/ERl Raw material/ Textile Bl 3%

HRE Equipment || 190

ERZEER EXHIBIT PURPOSE

WEmIBER
Collecting market information

SHARI /R R
Finding suppliers/ Sourcing material

SHHER

Finding new customers
FHEHTH

Expanding into new markets
AT R

Introducing new products
SHEFEKMH/KER

Finding partners/ Franchise opportunities

NEIS R/ GIEKHERER

Maintaining connections with partners/ Customers
TR

Receiving purchase orders

BRI (8853 )
EXHIBITOR FEEDBACK

g Lei Yangyong
Founder

GUANGDONG HUAYANG
UNDERWEAR CO.,,LTD |

R

"BEXRERINS, Bl Ehs

C: Suharsh Chandna
Business Development Head
' JASAN TEXTILE & DYEING
‘ (VIETNAM)CO.,LTD

B "FIAJ SIUF SRt T —MEERIRIRTE

I 19,
I 14%

. 39.52%
I 36.46%
s 34.51%
I 33.01%
I 30.65%
I 29 259
I 27.95%

e 19.74%

Tel

~ Cheng Lingshuang
1 Sales Manager

ZHEJIANG LILY UNDERWEAR
CO.LTD

RIS RAAIGIFE HE.

[RES

FEEIAIRN. FIFERICRZORIRSR
RNR. EF-EIHE, HBHRBETHS
% -

B, EETFERRIRTIkEE. ENTITEN
BT RS RAT), HAfFRSRREELRLL KR
2, LMEHiRESS. "

BRAXZHNERSRE, (BEELGRT5TIR.
RERMNFBEREX AR TRILESE
&, FHEHAGEIALE,

Our company continues to place great
importance on this. We also aim to bring
our most robust services-including R&D,
production, and sales-to the vietnamese
market.

As i mentioned, we are here to showcase
our capabilities- what we are capable of
doing - in seamless and intimates and
active wear and sports wear. And i believe
siuf has provided a great platform connect-
ing different people. It' s not only the
brands; it" s also we can look at what
market is offering.

The exhibition here in Ho Chi Minh City has
been excellent. Even though this is our first
year participating, the experience has been
very positive. Moving forward, we hope
that in this new and emerging market, we
can build new connections and develop
future business opportunities. Thanks.
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EXHIBITORS IN SIUF VIETNAM 2025
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[EHA;EGh THE CONCURRENT EVENTS

[FIERICIE & ERECYT CONFERENCES & BUSINESS MATCHING
Em=HRE%, SIUFHrRREIFENRSHEESEIETIAINMERL:

Looking back on the three-day exhibition, SIUF Vietnam Show has
achieved all-round value delivery through a rich content matrix:

International
Vietnam Children
Baby and
Maternity
ndustry Faij

DAY 1
RESIKMUEE, BYeBARER, TREHNEREY, BET
W SEiHERE

It focused on the globalization strategy. Through the global underwear
summit, keynote speeches and business matching sessions, it estab-
lished a professional and high-end tone.

DAY 2
R, R IMHMERALE. TIAER. MEREL), BIAX
Sl ERTFERR

It deepened industrial connections. Covering women's health public
welfare, market insights and strategic signings, it demonstrated the
platform's characteristics of attaching equal importance to humanity

and business.

DAY 3
LA TikTok SL&€17A10%, RUEBFHTEXNISIERVERE
YA

Represented by the tiktok practical special session, it highlighted the
direct driving force of digital tools for business growth.
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SIUF VIETNAM 2026 Hall A
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E{LEE EXHIBITS

5 3zi9 Ywsmzx Smenx
Bra Shapewear Functional
Underwear
Emamx M ourr P
Natarity & Girls' Underpants
Underwear Underwear
1 8 w7 2 e
T-shirt Socks Swimsuit
PNt AT Q B«
Children's Fabric & Lace
Cloths Material
? wxmer  Dmmies 8 pxen
Accessories Mechanical Design
Equipment

EBHIHEEIE BOOTH SIZE & CONFIGURATION

AN R (3X3), B0
Booth size: 9 sqm standard booth (3 x 3), single opening

WFOFEFOZE: ARH 2,500 7T

iNt&: AR 26,800 7T / iRl (BFHUN)

#IEAHE: 2026 9 830 H
Price: RMB 26,800 / standard booth (tax included)
Deadline: September 30, 2026

EffcE BOOTH CONFIGURATION

@ 1 EgiREE

(& 115 0.75 KisgFEH0 2 185)

1 Information counter (0.75mH) & 2 Folding chairs
@2FTE (AEBHZH)

2 F.Tubes (white light)

@1 =517 (FHe&HR)

1 Spotlight (yellow light)

@ 1METHEEE (5 =5, &AW 600 )
1 5Amp Socket (max 600W)

® 1 MiktE

1 Waste basket

®2F 1K&HE

2 runs of Tm System Fabric Rod

@ e

Carpet

& ez
Medical
Underwear

S xER

Home wear

0 bese

Beachwear

5 s

Embroidery

v RiFER

Mannequin

& Eamr
Sports
Underwear

AN

Pajamas

A RIFHE
House
Slippers

5 s
Lace

©O Fahh
NuBra

0wz
Thermal
Underwear

B =m

Towel

E vg
Yarn

Extra fee for double opening: RMB 2,500

COMPANY NAME

500

No.

| e

(850L x 2330H)
L =
1

|

1800

|
"i 950L x 560H |
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2026 VIETNAM INTIMATE FASHION & SOURCING FAIR 2026

cnir
Viegnam

A B
INDUSTRY NEWS

(@) B8 @SIUF OFFICIAL
BER: WWW.SIUFVIETNAM.COM

SEEHAR Exhibitor Contact |

B5)viE Joy Chen
FH1 Mobile: (86)137 2865 0796
Email: Joy.Chen@informa.com


Joy.Chen@informa.com
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	主办方介绍
	越南内衣行业展望与机遇
	而且，在 2025 年越南内衣展中，有近 70% 展商希望进入越南市场拓展新的业务领域及获取其新的客
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